
Innovative and strategic digital  marketing leader seeking next passion 

target to throw his ever y thing into moving the needle for. Versati le 

and vibrant , this fast-paced ser vant leader understands both data & 

people, and continues to craft new ways of bui lding culture and driving 

per formance.

Digital  Marketer

DIMARIA

RYAN

R E C E N T  W O R K  E X P E R I E N C E

Associate Director

Acronym

S e r ve d a s l e a d e r a n d s u b j e ct- m a t te r ex p e r t fo r a l l  reta i l  m e d i a ,  i nte g ra te d 

m e d i a ,  a n d d i s p l a y te a m s . S p e a r h e a d e d st ra te g y,  i n n ova ti o n ,  p e r fo r m a n c e , 

a n d te a m d eve l o p m e nt fo r ove r 7 d i re ct re p o r ts m a n a g i n g a l l  reta i l  a n d D S P 

a ct i v it y fo r 8 C P G b ra n d s .  C o nt r i b u te d to c o nte nt ,  p itc h e s ,  a n d p re s e nta t i o n s 

t h a t e a r n e d n ew b u s i n e s s fo r t h e a g e n cy.  Re p o r te d o n a c c o u nt h e a lt h to b ot h 

c l i e nt a n d i nte r n a l  sta ke h o l d e r s w h i l e fo ste r i n g a n a wa rd - w i n n i n g te a m ’s c u l -

t u re ,  d eve l o p m e nt ,  a n d s p i r it  to s u p p o r t m a r ket p l a c e s u c c e s s .

 Q Directed account management with YoY budget growth of approximately 26% to $42MM 

after cl ient saw ATH success in POS sales

 Q Util ized data clean room best practices in crafting SOTA strategies & audiences for upper 

and lower funnel excellence

 Q Led collaboration between data science and tech teams to build data clean room insights 

and visualizations used in proprietary, cutting- edge dashboards.

 Q Pitched new business, supported JBP negotiations, and wrote published articles to sup -

port the agency’s business development directly.

 Q Supervised, reviewed, and edited routine reporting distributed to cl ients. Provided guid-

ance and direction to media managers and analysts. Negotiated and collaborated in an 

integrated agency team environment

 Q Developed & tai lored strategies for multiple brands on multiple RMPs and DSPs, both 

seasonal and year-round.

 Q Designed account architectures and structures that supported unprecedented growth

03/2023 - Current

Marketing Strategy

Brand & Campaign Strategy

Plan Presentation

Report Production

Budget Management

Internal Communications

Team Development

SEO/PPC/SMM*

Adwords, GDN, Bing & DSA

Social Media Ads

Lighthouse/PSI

Structured Data

Content Creation

Email Campaigns

Copywriting & Copyediting

Design (Web, UI & Print)

Adobe, Microsoft, Google Suites

Structured Data

Retail  Media

Amazon Sponsored Ads & DSP

Criteo RMP

Walmart

Instacart

CitrusAd

Pacvue, Skai, Helium 10

Performance Analysis & Reporting

P R O F I C I E N C I E S

Phone
716.550.9750

Email
rfdimaria@gmail.com

LinkedIn
linkedin.com/RyanDimaria

C O N T A C T

Performance Media Manager

TPN Retail

M a n a g e d c a m p a i g n s fo r m u lt i p l e a c c o u nts ,  i n c l u d i n g Wa te rW i p e s a n d S t ro n g 

Ro ots .  P rov i d e d st ra te g y,  o p e ra t i o n a l  s u p p o r t ,  a n d d a ta a n a l ys i s o n c a m p a i g n s 

fo r M e d l i n e ,  T h e H e r s h ey C o m p a ny,  Ta k i s ,  C l o rox ,  S tewa r t ,  a n d m o re .

 Q Rehabil itated the Strong Roots account with performance changes across Walmart, 

Kroger, and Instacart so strong that the account went from considering leaving TPN to 

more than doubling their annual investment ($1 . 2MM)

 Q Established new array of campaigns with appropriate segmentation between ad groups 

(based on targeting, goals, sponsorship, l ike brand store visit value, product pricing/

features, and respective role in the shopper’s short - and long-term journeys).

 Q Created operational tools that founded the new strategy implemented globally for 2 key 

accounts.

 Q Established base expectation KPIs for leading, flagship product as a model

 Q Developed and executed cross- channel , ful l -funnel account strategy to test and widely 

implement creative designed to reinvigorate a challenging audience that has fal len into 

great ad fatigue.

07/2022 - 11/2022



W O R K  E X P E R I E N C E  ( C O N T . )

Paid Search Analyst

Dream Singles

M a n a g e d $1 2 M M c a m p a i g n b u d g et fo r a n i nt ’ l  d a t i n g a p p a c ro s s m u lt i p l e 

p l a t fo r m s ,  i n c l u d i n g G o o g l e D i s p l a y,  G o o g l e S e a rc h ,  B i n g S e a rc h ,  a n d a va r i et y 

of n a t i ve p l a t fo r m s .  B u d g et i n c re a s e s we re a p p rove d u p to $14 M M d u e to 

p e r fo r m a n c e l i f ts .  B ro ke h i sto r i c a l  c o m p a ny re c o rd s i n m u lt i p l e c a m p a i g n s a n d 

p l a t fo r m s ,  e s p e c i a l l y a n d m o st n ota b l y B i n g

 Q Separated single, globalized “blackbox ad group” into array of segmented, geo -based 

campaigns that brought sanity and efficiency to international bids.

 Q Established ExactMatch, PhraseMatch, and BroadMatch bid hierarchy.

 Q Created bid-modded ad schedules for al l campaigns. Provided company leadership 

a monthly report in addition to frequent analysis of daily KPIs and executed push 

promotions.

 Q Created and backtested (against 4.5+ years of historical performance data) framework to 

calculate LT V & purchase forecasting based upon l imited and incomplete data available.

 Q Developed algorithm to predict level of disposable income (using relative net-worth per 

spending class) of users based upon spending behavior of first 30 days

 Q Reorganized dozens of data tracking spreadsheets, optimizing formulae, processing 

times, and improving processes.

 Q Bonded with teammates while working with other teams (including organic and affi l iate 

depts) to assist with tasks l ike structured data, pagespeed diagnostics, and UX design.

10/2021 - 04/2022

Director of Marketing

XM Performance

D eve l o p e d ,  d i re cte d ,  a n d exe c u te d v i s i o n s & p l a n s fo r c o m p a ny - w i d e st ra te g i c 

ef fo r ts i n b ot h d i g ita l  a n d d i re ct m a r ket i n g .  F o ste re d n ew ta l e nt w it h s u p p o r t , 

t ra i n i n g ,  a n d i n s p i ra t i o n .  I m p rove d i nte r n a l  syste m s & p ro c e s s e s ,  b ot h d i re ct l y 

a n d t h ro u g h d e l e g a ti o n .  B u i lt  st ra te g i c p a r t n e r s h i p s w it h i n m u lt i p l e l o c a l 

c o m m u n it i e s .  P ro s p e cte d a n d p ro c u re d l e a d s w h i l e p ro d u c i n g m a r ket i n g 

d e l i ve ra b l e s fo r b ot h i n - h o u s e a n d reve n u e - g e n e ra t i n g c o nt ra ct u a l  wo r k .

La u n c h e d ex p o s u re c a m p a i g n s fo r t h e c o m p a ny o n m a ny s o c i a l  m e d i a 

c h a n n e l s ,  l i ke F a c e b o o k a n d L i n ke d I n ,  to s e l l  t i c kets to wo r ks h o p eve nts 

a t te n d e d to by s m a l l  b u s i n e s s ow n e r s a n d e nt re p re n e u r s .  F o ste re d i n - h o u s e 

ta l e nt t h ro u g h e d u c a ti o n i n st ra te g y, d e s i g n ,  t y p o g ra p hy,  c o py,  ta rg eti n g ,  a n d 

m e s s a g e f re q u e n cy.  O ve r s a w a n d rev i ewe d wo r k f ro m e m a i l  m a r ket i n g te a m to

e n s u re m e s s a g e ef fe ct i ve n e s s .  A n a l y ze d c o m p a ny e m a i l  m a r ket i n g 

p e r fo r m a n c e w it h we e k l y p e r fo r m a n c e rev i ew m e ets .  P rov i d e d d i re ct s e r v i c i n g 

to key a c c o u nts i n B 2 B te l e c o m , H e a lt h c a re ,  a n d A p p D eve l o p m e nt i n d u st r i e s .

02/2021 - 08/2021

Marketing Coordinator

A. W. Miller Technical Sales, Inc.

B e g a n a s a n e nt r y - l eve l  ro l e b efo re re s p o n s i b i l i t i e s g rew to m a r ket i n g 

m a n a g e m e nt fo r t h e e nt i re d e p a r t m e nt .  Eve nt u a l l y ove r s a w a l l  m a r ket i n g 

a ct i v ite s fo r t h e c o m p a ny,  i n it i a l l y exe c u ti n g m o st of t h e m . I n it i a te d c o m p a ny 

A B M a cti v it i e s a f te r a p p rove d st ra te g y p re s e nta t i o n ,  w h i c h t ra n sfo r m e d 

c o m p a ny d i re ct i o n a n d a t t it u d e o n m a r keti n g a f te r i n it i a l  re s u lts .  

 

S u p p o r te d 3 s a l e s te a m s a c ro s s U S & CA (i n c l u d i n g Q C w h i c h re q u i re s 

t ra n s l a t i o n)  i n ove r 6 0 a d ve r t i s e d b ra n d s of i n d u st r i a l  m a n u fa ct u r i n g 

e q u i p m e nt .  Re p l a c e d c o stl y “C N C - s i d e” we b s ite re q u i r i n g h e a v y m o nt h l y 

m a i nte n a n c e w it h t h e c o m p a ny ’s f i r st f u l l  we b s ite ,  i n c l u d i n g e - c o m m e rc e 

s o l u t i o n to s e l l  c o n s u m a b l e s a n d p a r ts o n l i n e .  Re b u i lt  & re h a b i l i ta te d “ 3 D - s i d e” 

we b s ite re c e i ve d (p rev i o u s to e m p l oy m e nt)  i n u nf it  sta te f ro m l o c a l  a g e n cy 

b efo re i t  sta r te d g e n e ra t i n g l e a d s a n d t h u s b u s i n e s s .  Le a r n e d a n d l a u n c h e d 

A m azo n We b S e r v i c e s p owe re d EC 2 (C e nt O S b a s e d) i n sta n c e w it h v i r t u a l 

h o st i n g (A p a c h e) fo r c o m p a ny ’s 3 we b s ite s .

08/2015 - 12/2020

Certifications Available Upon Request

C E R T I F I C A T E S

References Available Upon Request

R E F E R E N C E S

Technical

HTML, CSS, JS, PHP, SQL

Cloud/VPS/Dedi Management

Wordpress, Magento, Drupal

A D D T ’ L .  P R O F I C .

Acronym
Significant transformation in growing 

client relationship through demostrated 

leadership and superior quality of work 

Team Transformation 
Award | 2023

A W A R D S

Acronym
Notable achievement and potential to 

grow with Acronym in the future

Rising Star 
Award | 2023

Acronym
For exceptional leadership, unwavering 

work ethic, and unparalleled ability to 

inspire and motivate junior and senior 

colleagues

April Media MVP 
Award | 2024

Phone
716.550.9750

Email
rfdimaria@gmail.com

LinkedIn
linkedin.com/RyanDimaria

C O N T A C T



W O R K  E X P E R I E N C E  ( C O N T . )

 

 

S a v i n g s we re we l l  a b ove $ 25 0/m o a n d p rov i d e d i nte ra ct i ve ,  s e c u re m a p w it h 

u p d a te d re p re s e nta t i o n of C R M d a ta ,  w h i c h b e c a m e a n i nva l u a b l e to o l  fo r 

s a l e s p e r s o n n e l  i n a c c o u nt v i s ita t i o n a n d te r r ito r y c ove ra g e .  I m p l e m e nte d 

st r u ct u re d d a ta i n d exe d by j o b b o a rd s l i ke L i n ke d I n a n d I n d e e d to s o u rc e 

l ow - s u p p l y,  h i g h - d e m a n d e n g i n e e r i n g ta l e nt f ro m B u f fa l o ,  N Y a n d H a r m o ny,  PA .

La u n c h e d s o c i a l  m e d i a c a m p a i g n s o n L i n ke d I n a n d F a c e b o o k to s e l l  t i c kets to 

o p e n h o u s e s a n d n ew p ro d u ct l a u n c h e s ,  l i ke t h e M eta l  X P re m i e r.  La u n c h e d 

S E M c a m p a i g n s w it h t ra c ke d c o nve r s i o n s s h ow i n g p o s it i ve ROAS c o m p eti n g 

a g a i n st ove r w h e l m i n g b u d g ets f ro m o rg a n iza t i o n s l i ke D e s k to p M eta l  a n d 

S t ra ta sys .  C o o rd i n a te d s p o n s o re d c a m p a i g n s i n c o o p e ra t i o n w it h M a r k fo rg e d 

to r u n l a rg e - s c a l e ,  V D P - p owe re d d i re ct- m a i l e r s fo r ove r 20,0 0 0 l e a d s a n d 

a ct i ve c u sto m e r s w it h a t ta c h e d c a r b o n f i b e r p a r t s a m p l e s .  Tra i n e d n ew m a r-

ket i n g sta f f a n d e m p l oye e s ,  i n c l u d i n g s m a l l  i nte r n s h i p p ro g ra m to fo ste r l o c a l 

c o m m u n it y ta l e nt a n d fo c u s w it h a d d it i ve m a n u fa ct u r i n g . 

La u n c h e d g ro u n d - b re a k i n g m a r keti n g p ro g ra m s i n c l u d i n g “ B re a k t h e Pa r t ”, 

“ M i l l e r M a ste r y ” s e r i e s ,  a n d “ H e l p U s H e l p Yo u ” a c ro s s m u lt i p l e c h a n n e l s ,  w it h 

n ota b l e s u c c e s s o n e - m a i l .

Marketing Coordinator

CORE 101

C o n s u lte d s m a l l  b u s i n e s s c l i e nts a n d p ro p o s e d st ra te g i e s b efo re exe c u ti n g 

wo r k u p o n a p p rova l .  M a n a g e d c l i e nt p ro j e cts a n d s u p p o r te d c l i e nts a f te r 

d e l i ve r y of wo r k t h ro u g h t ra i n i n g ,  t ro u b l e s h o oti n g ,  a n d f u t u re p l a n s . 

Wo r ke d w it h m a ny l e g a cy C M S s , i n c l u d i n g J o o m l a ,  M a g e nto 1 ,  D r u p a l  7,  a n d 

Fro g .  F i xe d m a ny l e g a cy c l i e nt we b s ite s a f te r t h e i r  va r i o u s sta c ks h a ve g o n e 

o b s o l ete ove r ye a r s .  S u p p o r te d 4 d i re ct re p o r ts ,  2 i n s a l e s ,  1  d e s i g n e r,  a n d 1 

d eve l o p e r.  C o n c e i ve d t h e st ra te g y fo r a n d l a u n c h e d S E M c a m p a i g n s fo r l e a d 

a c c o u nt ,  M o n k ’s B re a d ,  fo r a 1 0x h i g h e r ROAS t h a n p rev i o u s a t te m pts . 

M a n a g e d d i re ct l y b efo re g et t i n g a p p rova l  to of f- l o a d wo r k to O ra n g e S o d a 

a g e n cy.  Re h a b i l i ta te d we b s ite re c e i ve d by S o a p S EO to i m p rove l e g a cy c l i e nt 

s a t i sfa ct i o n .  Le d d e s i g n a n d d eve l o p m e nt of C SVA . c o m a n d A N C . c o m .

05/2010 - 08/2015

Phone
716.550.9750

Email
rfdimaria@gmail.com

LinkedIn
linkedin.com/RyanDimaria

C O N T A C T
Marketing Coordinator (cont.)

A. W. Miller Technical Sales, Inc. 08/2015 - 12/2020


